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Resorts Reimagined: From Urban to Destination

Eron Ashley, Principal | Hart Howerton

u n 1 ¢ a

October 8, 2015



I AGCESSORY TRENDS WILL CHANGE AT LEAST 3il TIMES BEFORE A HOTEL REACGHES ITS B.E.P. I
[ o RN SSEE—

l APPAREL TRENDS Wlll CHANGE AT LEAST 10 TIMES BEFORE A HOTEL REAGHES ITS B.E.P. |

L. A W Iy
PHONE TRENDS Wlll CHANGE AT LEAST 2 TIMES BEFORE A HOTEL REACHES ITS B.E.P.

. T ) e v .
AUTOMOBILE TRENDS WILL CHANGE AT LEAST 1 TIME BEFORE A HOTEL REACHES ITS B.E.P.
AT A R
MAJOR TECHNOLOGY WILL CHANGE AT LEAST ONCE BEFORE A HOTEL REACHES ITS B.E.
. N B . S |

" IT TAKES A HOTEL AT LEAST 3 TO 0 YEARS TO REAGH ITS FINANCIAL BREAK EVEN PIIINT [BEP). )

Trending Cycles (credit: Related Co.)
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Summit Powder Mountain / Eden, Utah .
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jorked in the hospitality

1 number of years, and
only the best service to
of diligently making

ks or serving tasty dishes
» Bar, you'might find

ng up on the latest

uits!
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e ‘Address’ O Potential

e ‘Psychographics’...
not demographics
(the ‘who’ not the ‘how old’)

A complete ‘food story’
IS a minimum requirement

Design Principles

e Sell an ‘experience’...
every night, every room...

e ‘I ocal’ has real value

 Authentic connections
to the ‘who’ and ‘what’
of a place...and to ‘one
another’

HART HOWERTON



Thank You



