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THE NEW PARADIGM 

Importing Investment and Intellect 



#ULIFall13 

PROJECT DEVELOPMENT 
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Revenue Generators 

 

 

1. 900 Room, 4 Star Hotel 

 

2. 360,000 square feet of office space 

 

3. 7-level convention hotel base 

 

4. Retail at the base, dining and entertainment at 

the top 
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Revenue Generator – Signage District 
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DESIGN INFLUENCES 
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The building incorporates efficiencies; a large multi-use project defined by modularity, repetition and flexibility to 

change over time. This relates to the initial and long-term uses, ease of maintenance and lower annual operating costs, 

resulting in a long-term value for return on investment. 
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828 ft. (252m) – Plaza to Sky Pool; 928 ft. (285m) – Plaza to Top of Crown; 1,100 ft. (335m) – Plaza to Top of Spire; 

400,000 SF of office space; 900 hotel rooms; 38 elevators; 16 escalators; 2.1M SF of total project area. 
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Situated at the intersection of the Financial District and the Sports and Entertainment Zone, it also sits on the newly 

emerging Figueroa corridor directly across from the 7th Street/Metro Center Station, setting the benchmark for transit 

oriented development and sustainability. 
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The building takes advantage of its location in the city where its address continues to unfold as the center of activity 

and as a lively urban center. The landscaping and open, friendly urban spaces connect to rather than stand away from 

the urban fabric. 
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The projects amenities consist of unparalleled access to light and air for all office tenants, hotel guests and residents; 

a dramatic and lively urban open space; and indoor and outdoor cafés, restaurants and bars. 
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The projects goals call for an efficient complex that creates a welcoming, public open space; one that is highly 

sustainable by being tuned to the Southern California climate. These goals inform an inspired design that results in a 

project that is iconically Los Angeles. 
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Numerous hospitality experiences that relate to Los Angeles as a destination are explored. These include: a gracious 

and auto-centric porte-cochere, recreational space that relates to the outdoors, and landscape environments and 

public spaces that are at-home with the city’s casual lifestyle 
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OFFICE MARKET 
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•Approximately 360,000 RSF on 18 floors  (12 to 30th) 

 

•Separate office lobby entrances  

 

•High-speed, double cab elevators 

 

•Dramatic 14’ floor to ceiling glass exterior wall 

 

•Easy freeway and public transportation access 

 

•Efficient and flexible systems 

 

•LEED certified sustainable space 

OFFICE PLAZA 
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HOSPITALITY MARKET 
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L.A. Convention Center 

• Under performing due to lack of available hotel 

rooms in downtown area 

 

• Severely limited hotel rooms within walking 

distance to the Convention Center 

 

• Downtown L.A. badly needs more hotel rooms to 

support the city wide conventions and to 

compete with nearby cities such as Anaheim and 

San Diego 
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Critical Components 

• In order to lure more convention business to 
the city, it needs to contain other activities:  

– Restaurants and Bars 

– Shops 

– Cultural Attractions 

– Entertainment 

 

• Fortunately all of the above have been 
established during the last 10 years 
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Total Available Rooms 

• Downtown  

Los Angeles 

– 5,454 Rooms 

• Anaheim 

– >15,000 rooms 
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Occupancy Rates 
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Newest Hotels (2010) 

• JW Marriott 

– YTD ADR & 

Occupancy 

– $225 

– 85% 

• Ritz Carlton 

– YTD ADR & 

Occupancy 

– $428 

– 70% 
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Location, Location, Location 
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Highlights of New Hotel 

• 900 Rooms 

• Hotel Starts from 31st Floor 

• Check in Lobby Located on the 70th Floor 

• Min.400 Square feet with Floor to Ceiling Windows 

• King or Double Queen Size Beds 

• Over 70,000 Square Feet of Meeting Space 

• Spa & Fitness Center 

• 3 Restaurants 

• Roof Deck Bar and Event Space for up to 200 Pax 
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New Hotel 

• Additional 900 Rooms to the Market 

• Hope to Assist Los Angeles Tourism & 

Convention Board in attracting higher end 

convention business 

• Higher tax revenue to the City 

• Increased  job creation: From about 400 to 

600 staffs 
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DIALOGUE 


