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FASTEST GROWING ECONOMY (3.4%) IN
CANADA (Conference Board of Canada)

NORTH AMERICA’S LEADING PORT IN

=
E“\“ EXPORT TONNAGE (Container traffic expected to triple by
2030)

e LOWEST CORPORATETAX RATE (25%)

'O IN THE G7 (Competitive Alternatives report KPMG)
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T2 /> ONEg@F TOP 5 LEADING FILM CENTRES
IN'THELWORLD ($2 billion in direct spending in 2014)

= HOME TO 3 OUT-OF 4 OF CANADA'’S
Eﬂ“ TECH ‘UNICORNS. WITH A VALUATION OF
OVER S 1IBILTION “(Hootsuite, Slack Avigilon)

: BILLION DOLEAR BRAND (US$31.5B)
? DRIVEN BY SUSTAINABLE AND-GREEN

S
LEADERSHIP (Brand Finance, 2015)

VANCOUVER’S FALSE CREEK FLATS m




\ VANCOUVER




\\ VANCOUVER



Vvucouvu VANCOUVER’S FALSE CREEK FLATS




=. —
N
B =~
o '® -
0
- = ¢
-
e
. | —
- — A
e :
s
L ]
'i:--—:—' —
—

T"‘"'

'-A—.g

r’l NS

.

+ o

.

»

R
L
-—
——
_ =l
e T

740N

IR =S __.'

TEH T T
Ve et 138
—— ! ) & %133 s X1
! =~ . = B

|
3:‘:"?5

ol

e

gl

151 i




W 69

Businesses in
\food + organics/

II1!5

Businesses in
events +
marketin

N g/

1’141

Educational
+ cultural
"\\institutions

\

e

- —

v VANCOUVER

90

Businesses in |

arts + culture /
/
~

-

/=53

\ Businesses in
\ automotive +

_

. -
—— —

e —_—

//” > \
T 11

Businesses in
recycling +
\._ reuse

VANCOUVER’S FALSE CREEK FLATS

/

\_ logistics /
\\ g //

/#2139

Businesses in
textiles +

fashlon A

4,/

J

27

| Digital, High-tech|
+ R&D-based
. businesses /

e
\\\ e
e — -

// = e
" R.68

Businesses in

_ construction /




“THE GREENEST PLACE
TO WORK IN THE WORLD*”

- Greenest City 2020 Action Plan
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HOW DO WE
IMPROVE STREET
CONNECTIONS
& KEEP GOODS
MOVING?
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SMART GREEN
LOGISTICS BUSINESSES
CIRCULAR DIGITAL
ECONOMY INNOVATION

_________

“THE FLATS™
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f facebook.com/VanEconomic | w» @VanEconomic | vancouvereconomic.com



