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FOCUSED & CUSTOMIZED
ASSISTANCE FOR




) LELAND AVENUE



*One on One TA

*Loans

*TI Grants

*Neighborhood Marketing
*Business Guides

*Branding -Banners -Shop
Local

*Events
*Festivals
*Art Walks

*Targeted Business Attr

*New Developme

e Crime Prevention

e Graffiti & Trash Removal
* Sidewalk Cleaning

e Activated public space

eCommunity Group to
Advocate/Implement
*Neighborhood
Association
*CBD
*CBO

eSteering Committee

* Facade Grants *Merchant Association
* Window Signs eSustainable Funding Stream
¢ Murals/Beautification (e.g., CBD)
e Public art installations
¢ Neighborhood landmarks
e Streetscape Improvements
e Outdoor furniture
* Design Guidelines

' lSAN e Appropriate Zoning
A!! FRAN CISCO e Infrastructure Investments

Office of Economic and Workforce Development




Program Elements

* Neighborhood Profiles
e Baseline Services

e Customized Services

s
FRANCISCO
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CENTRAL MARKET/TENDERLOIN STRATEGY

August 2015
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Community Impact Framework

economic clean + safe A diverse, healthy
opportunities shared spaces mixed-income
Goods and services Plazas, parks and gardens

Arts and culture C.ommunity facilities n e | g h bo rh OOd

obs ﬂ_fﬂ idewalks/storefron

.I]Ret;reation @ eesreens

where safety and
well-being are
within the reach of
all who live and
work in Central
Market and the
Tenderloin.

Housing options




Action Zones

Action Zones |dentified by TLHIP

community Planning Process

B Action Zones Identified by

Community Benefit Districts

and other community partners

810 Feet

810



NEIGHBORHOOD- WIDE OBJECTIVES

Affordable Housing o
Arts Organization Support
Cleanliness A
Mental Health

Nonprofit Retention

Safety

Small Business Support

Streetscape Improvements . .



