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Long Term Vintage 

 Grosvenor is a privately-owned property group, 

active in some of the world’s most dynamic cities

 Our aspirations for the cities in which we operate 

are encapsulated in our strapline ‘Living cities’



300 Acres of Central London:

Mayfair and Belgravia

 Long term 

ownership of the 

highest valued 

urban villages in the 

world 

 Through our 

“Living cities” 

approach, we create 

vibrant and resilient 

places 



The 

Belgravia 

Estate



The 

Mayfair 

Estate



Continuum Across Centuries

Involved in London’s evolution, which has ingrained 

lessons over 300 years

Grosvenor Square, circa 1753

History shaped Grosvenor future development

£6.0 BN planned pipeline across the Grosvenor Group

$2.0 BN under development in Grosvenor Americas



Grosvenor’s Crystal Ball

Initial layout

Social mix and affordability

Public open space

Evolution of style

Conservation of style

Flexibility within the built structure

Public Realm
Active Management

Creating Community



Active Management



Retail Development Credentials

Liverpool: Paradise One

42 acre urban retail regeneration

Largest development in Europe at the time

 ICSC 2011 Project of the Year

The 

Beatles 

at 

The 

Cavern

Club



Retail Development Credentials

Vancouver: Cambie

200K sf of 

urban retail

 2010 ULI 

Global Award 

of Excellence

2 acres elevated environment on Winners/HomeSense rooftop

The RISE



Grosvenor’s Crystal Ball “Living cities” 

Dual Meaning

Successful vibrant places

Understanding what makes cities great



Grosvenor Research on 

Understanding Resilience
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Retail Regeneration Along a 

Vibrant DC Corridor

2013 – District street front retail mixed-use

1968 – Street riots after MLK assassination



Grosvenor’s Living Cities Crystal Ball 

View of Vancouver

Grosvenor Ambleside – Irreplaceable site

Transformation 

and regeneration of 

an existing high 

street

Goal of 

maintaining 

Authenticity of 

Place through 

public realm, 

engagement and 

appropriate design 

“Welcome back 

to the Waterfront”



Edgemont Village –

Neighbourhood Reinvigoration 

Strengthen established 

retail node

Design, density and 

scale will enhance retail 

precinct

New model of placing 

grocery in a village



Where Are The Retail Development 

Opportunities

“Place Making” moves to Authenticity of Place

Internet factor will be countered by humanity’s need for 

social interaction in city’s where we live

Chasing Desire by emerging artist Zio Ziegler 


