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Population and Employment ProfilePopulation and Employment Profile
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Population and Employment ProfilePopulation and Employment Profile
�� City of HartfordCity of Hartford

•• 125,000 people, or 10% of MSA live in the city of Hartford125,000 people, or 10% of MSA live in the city of Hartford
•• 15% of Hartford MSA employment is in the city of Hartford15% of Hartford MSA employment is in the city of Hartford

�� 12,540 new jobs per year projected for Hartford MSA12,540 new jobs per year projected for Hartford MSA
�� Population could be expected to grow annually by 7,500 Population could be expected to grow annually by 7,500 

people in 3,900 households.people in 3,900 households.
�� City of Hartford could capture almost 14% of this growth.City of Hartford could capture almost 14% of this growth.
�� Growth could result in an annual expansion of 1,030 people Growth could result in an annual expansion of 1,030 people 

in 440 householdsin 440 households
�� Following demand projections are moderately aggressive Following demand projections are moderately aggressive 

assuming positive progress toward mitigating quality of life assuming positive progress toward mitigating quality of life 
challengeschallenges



Office Market PotentialOffice Market Potential
�� Hartford office market is defined as Hartford CountyHartford office market is defined as Hartford County

�� Current inventoryCurrent inventory
•• Market Total: 25.7 million square feet, year to date absorption Market Total: 25.7 million square feet, year to date absorption --

approximately 170,000 approximately 170,000 s.fs.f. and 110,000 . and 110,000 s.fs.f. of new space. of new space

•• Hartford CBD and surrounding periphery: Hartford CBD and surrounding periphery: 
•• 10.4 million 10.4 million s.fs.f. or 40% located in 83 buildings . or 40% located in 83 buildings 

•• Current vacancyCurrent vacancy -- 19%19%

�� ProjectionsProjections
•• 50% of the job growth = annual demand of almost 600,000 50% of the job growth = annual demand of almost 600,000 s.fs.f..

•• Hartford CBD: OneHartford CBD: One--third of demand or 200,000 third of demand or 200,000 s.fs.f..

•• Study Area: Position to capture 30% or approximately 60,000 Study Area: Position to capture 30% or approximately 60,000 s.fs.f. per . per 
yearyear

•• Over the next decade Over the next decade –– five 6 to 8 story buildings on 25 acres of landfive 6 to 8 story buildings on 25 acres of land



Retail Market PotentialRetail Market Potential
�� Currently within one mile of Study AreaCurrently within one mile of Study Area

•• 9,200 households with over 23,000 people9,200 households with over 23,000 people

•• Households have median income of $33,000 and spend almost Households have median income of $33,000 and spend almost 
$10,000 on retail goods$10,000 on retail goods

�� Projections for one mile areaProjections for one mile area
•• Likely to grow by 900 people per year.Likely to grow by 900 people per year.

•• Households likely to spend $18,200 on retail items.Households likely to spend $18,200 on retail items.

�� Study AreaStudy Area
•• Support exists today for 60,000 Support exists today for 60,000 s.fs.f..

•• Could grow to 145,000 Could grow to 145,000 s.fs.f. in 2013 and to 355,000 . in 2013 and to 355,000 s.fs.f. by 2018. by 2018

•• Means approximately 58,000 Means approximately 58,000 s.fs.f. grocery store. grocery store

•• New residential plus existing = potential demand for grocery New residential plus existing = potential demand for grocery 
anchored neighborhood shopping district of 150,000 to 200,000 anchored neighborhood shopping district of 150,000 to 200,000 s.fs.f..



Hotel Market PotentialHotel Market Potential
�� Hartford CBD has approximately 2,000 hotel rooms Hartford CBD has approximately 2,000 hotel rooms 

concentrated atconcentrated at
•• Marriott Hartford Marriott Hartford -- 409 rooms409 rooms

•• Hilton Hartford Hilton Hartford -- 392 rooms392 rooms

•• Crowne Plaza Hartford Downtown Crowne Plaza Hartford Downtown -- 350 rooms350 rooms

�� CBD hotels operate at 62% occupancy with a visitor count CBD hotels operate at 62% occupancy with a visitor count 
exceeding 800,000 annually exceeding 800,000 annually 

�� Convention Center and Science Center could lead to visitor Convention Center and Science Center could lead to visitor 
count of over 960,000 people by the end of the decade count of over 960,000 people by the end of the decade 
•• An additional 2,000 rooms could be neededAn additional 2,000 rooms could be needed

•• The study area could be positioned to capture approximately 30% The study area could be positioned to capture approximately 30% ofof
this totalthis total

•• Creates demand for approximately 600 rooms including one new fulCreates demand for approximately 600 rooms including one new fulll--
service hotel and two limited service hotelsservice hotel and two limited service hotels



Residential Market PotentialResidential Market Potential
�� HistoricallyHistorically

•• Metro Hartford has averaged 3,800 housing units annually,16% or Metro Hartford has averaged 3,800 housing units annually,16% or 600600
have been multifamilyhave been multifamily

•• City of Hartford captured 4% or 150 units, 50% are multifamilyCity of Hartford captured 4% or 150 units, 50% are multifamily
�� Annual Market ProjectionsAnnual Market Projections

•• Metro HartfordMetro Hartford: 4,100 housing units, 3,200 detached single family, 400 : 4,100 housing units, 3,200 detached single family, 400 
forfor--sale sale townhomestownhomes and condominiums and 500 rental apartmentsand condominiums and 500 rental apartments

•• City of HartfordCity of Hartford: capture 11.5% of metro = 450 units including 250 for: capture 11.5% of metro = 450 units including 250 for--
salesale townhomestownhomes and condominiums and 200 rental apartmentsand condominiums and 200 rental apartments

•• Study AreaStudy Area: capture 55% of the city = 150 for: capture 55% of the city = 150 for--salesale townhomestownhomes andand
condominiums and 130 rental apartments condominiums and 130 rental apartments –– with an emphasis on work with an emphasis on work 
force housingforce housing

�� Study Area RecommendationsStudy Area Recommendations
•• Median sales price of $185,000 for a Median sales price of $185,000 for a townhometownhome or condominiumor condominium
•• Median rent level of $950 per monthMedian rent level of $950 per month
•• Workforce and mixedWorkforce and mixed--incomeincome
•• 10 years = 70 acres of land with 2,800 residential units10 years = 70 acres of land with 2,800 residential units



Beyond Silver BulletsBeyond Silver Bullets
�� Series of large scale Series of large scale ‘‘big ideabig idea’’ projectsprojects ––

proposed, but not realizedproposed, but not realized

�� ‘‘BlockbusterBlockbuster’’ land uses land uses –– baseball, soccer baseball, soccer 
field, arena, college campus, corporate field, arena, college campus, corporate 
campus, regional shopping centercampus, regional shopping center

�� Hard to predict and challenging to analyze Hard to predict and challenging to analyze 

�� Set aside the notion of big idea, one of kind Set aside the notion of big idea, one of kind 
‘‘silver bulletsilver bullet’’ projectsprojects

�� Advance market demand for a mix of Advance market demand for a mix of 
traditional land usestraditional land uses



Multipurpose Entertainment VenueMultipurpose Entertainment Venue

�� Policy decision that a multipurpose venue is Policy decision that a multipurpose venue is 
important to support economic development important to support economic development 
goals is neededgoals is needed

�� Panel believes a new venue cannot be Panel believes a new venue cannot be 
financedfinanced

�� Make commitment to rightMake commitment to right--size, reconfigure size, reconfigure 
and  modernize the existing Civic Centerand  modernize the existing Civic Center

�� TheThe ‘‘enhancedenhanced’’ venue attracts new events venue attracts new events 
and performances and serves the cityand performances and serves the city’’ss
desire to support desire to support ‘‘feet on the streetfeet on the street’’ strategiesstrategies



Medical Related PotentialMedical Related Potential
�� Renowned medical facilitiesRenowned medical facilities

•• 1,500 beds1,500 beds

•• 70,000 patients each year70,000 patients each year

•• 10,300 employees10,300 employees

•• $1.1 billion dollars net patient revenue$1.1 billion dollars net patient revenue

�� Inherent strengths = further market analysis warranted for Inherent strengths = further market analysis warranted for 
land uses that complement this infrastructure land uses that complement this infrastructure 

�� Opportunities to be captured within the study areaOpportunities to be captured within the study area
•• Medical office buildingsMedical office buildings

•• Support and service retailSupport and service retail

•• HotelsHotels

•• Congregate care, assisted living and nursing care housingCongregate care, assisted living and nursing care housing



Development StrategiesDevelopment Strategies
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Development StrategiesDevelopment Strategies
Distinct areas of development focus:Distinct areas of development focus:

Asylum HillAsylum Hill
Downtown WestDowntown West

North ParkNorth Park



Development StrategiesDevelopment Strategies
Overall Goals for the Study AreaOverall Goals for the Study Area

Reinforce or Create IdentityReinforce or Create Identity
WalkabilityWalkability
DiversityDiversity
VitalityVitality
SafetySafety

LandscapingLandscaping
Place MakingPlace Making



Development StrategiesDevelopment Strategies
Asylum HillAsylum Hill

StrengthsStrengths
•• International reputationInternational reputation
•• Historical legacyHistorical legacy
•• Redevelopment opportunitiesRedevelopment opportunities
•• Concentration of employmentConcentration of employment
•• Long established leadership Long established leadership 

role in communityrole in community
•• Proximity to amenities of Proximity to amenities of 

downtown (Bushnell Park, downtown (Bushnell Park, 
entertainment area)entertainment area)

•• Major transportation corridors, Major transportation corridors, 
including availability of transitincluding availability of transit

•• Existing infrastructureExisting infrastructure

ChallengesChallenges
•• The perception of crimeThe perception of crime
•• Traffic issues at trident Traffic issues at trident 

intersectionintersection
•• Lack of neighborhood retailLack of neighborhood retail
•• Isolation of major institution Isolation of major institution 

from neighborhoodfrom neighborhood
•• Mixed housing stockMixed housing stock
•• Barriers to the City CenterBarriers to the City Center
•• Vacant and deteriorating Vacant and deteriorating 

buildingsbuildings
•• Lack of convenient, sufficient Lack of convenient, sufficient 

parkingparking
•• Lack of cohesiveness among Lack of cohesiveness among 

stakeholders for a shared visionstakeholders for a shared vision



Development StrategiesDevelopment Strategies



Development StrategiesDevelopment Strategies

ObjectivesObjectives
••Better integrate the corporate insurance campuses into the commuBetter integrate the corporate insurance campuses into the community around nity around 
itit
••Create a more legible, Create a more legible, walkablewalkable community with better access to the community with better access to the 
downtown areadowntown area
••Improve both perceived and real safety for employees and residenImprove both perceived and real safety for employees and residentsts
••Provide for convenient and adequate parking for the employment gProvide for convenient and adequate parking for the employment generators in enerators in 
the areathe area
••Create an iconic entry to the downtown area worthy of the statusCreate an iconic entry to the downtown area worthy of the status of this of this 
neighborhoodneighborhood
••Address overcrowding and deterioration of the housing stock surrAddress overcrowding and deterioration of the housing stock surrounding the ounding the 
corporate campusescorporate campuses
••Create housing affordable and attractive to employees of the majCreate housing affordable and attractive to employees of the major institutions or institutions 
in the neighborhoodin the neighborhood
••Create retail opportunities on Asylum AvenueCreate retail opportunities on Asylum Avenue

Asylum HillAsylum Hill



Development StrategiesDevelopment Strategies

Action AgendaAction Agenda
••Facilitate campus transformationFacilitate campus transformation
••Accentuate link to downtownAccentuate link to downtown
••Rationalize the Trident gatewayRationalize the Trident gateway
••Lobby for transit and transportation improvementsLobby for transit and transportation improvements
••Establish adequate zoning and code enforcementEstablish adequate zoning and code enforcement
••Explore opportunities to create age diversity through senior houExplore opportunities to create age diversity through senior housingsing
••Define objectives for sustainable developmentDefine objectives for sustainable development
••Create a neighborhood planCreate a neighborhood plan

Asylum HillAsylum Hill



Development StrategiesDevelopment Strategies
Downtown West and City CenterDowntown West and City Center



Development StrategiesDevelopment Strategies

StrengthsStrengths
••On its edge is the most impressive park On its edge is the most impressive park 
in Hartfordin Hartford
••It has an inviting historic characterIt has an inviting historic character
••It is a vibrant mixture of uses, building It is a vibrant mixture of uses, building 
types and streetscapestypes and streetscapes
••Downtown West has, or is adjacent to Downtown West has, or is adjacent to 
many of the citymany of the city’’s entertainment venues, s entertainment venues, 
including the Civic Center, nightspots and including the Civic Center, nightspots and 
many of its best dining establishments.many of its best dining establishments.
••Near many of the cityNear many of the city’’s cultural s cultural 
attractions.attractions.
••Near HartfordNear Hartford’’s impressive state Capitols impressive state Capitol
••Two main arterials from the WestTwo main arterials from the West——
Asylum and Farmington Ave.Asylum and Farmington Ave.
••The main transit and transportation hub The main transit and transportation hub 
at Union Stationat Union Station
••Immediate access to the freewayImmediate access to the freeway
••Availability of vacant landAvailability of vacant land

Downtown West and City CenterDowntown West and City Center

ChallengesChallenges
••Though Downtown West has Though Downtown West has 
some vibrancy, it needs some vibrancy, it needs 
improvement to feel like a 24improvement to feel like a 24--hourhour
part of the city.part of the city.
••Far too many parking lotsFar too many parking lots
••Numerous vacant store frontsNumerous vacant store fronts
••Traffic congestion and poor Traffic congestion and poor 
pedestrian environmentpedestrian environment
••Adjacent noise pollution from the Adjacent noise pollution from the 
free wayfree way
••Perceived safety problemPerceived safety problem
••Concentration of buses on Concentration of buses on 
Asylum next to the parkAsylum next to the park



Development StrategiesDevelopment Strategies



Development StrategiesDevelopment Strategies

ObjectivesObjectives
••Create a study area plan for the further development of the areaCreate a study area plan for the further development of the area includingincluding
specific design standardsspecific design standards
••Support planning for the Union Station improvementsSupport planning for the Union Station improvements
••Support commuter rail and Support commuter rail and buswaybusway initiativesinitiatives
••Improve perceived safetyImprove perceived safety
••Create a design standard to improve the appearance of existing pCreate a design standard to improve the appearance of existing parking lotsarking lots
••Foster new residential development opportunitiesFoster new residential development opportunities
••Facilitate repositioning of buildingsFacilitate repositioning of buildings

Downtown West and City CenterDowntown West and City Center



Development StrategiesDevelopment Strategies

Action AgendaAction Agenda
••Facilitate infill development on vacant parcelsFacilitate infill development on vacant parcels
••Expand BID efforts at targeted marketing for the downtown areaExpand BID efforts at targeted marketing for the downtown area
••Expand BID event planningExpand BID event planning
••Facilitate appropriate use changesFacilitate appropriate use changes
••Relocate bus staging to offRelocate bus staging to off--street locationsstreet locations
••Support and lobby for transit optionsSupport and lobby for transit options
••Facilitate rideshare/vanpooling programsFacilitate rideshare/vanpooling programs
••Improve the connection to the North EndImprove the connection to the North End
••Identify new sources of subsidyIdentify new sources of subsidy
••Augment public safetyAugment public safety
••Facilitate ground floor retailFacilitate ground floor retail

Downtown West and City CenterDowntown West and City Center



Development StrategiesDevelopment Strategies
North ParkNorth Park

••Offers an opportunity to extend and complement the successful anOffers an opportunity to extend and complement the successful and effective d effective 
community based programscommunity based programs
••Offers a rare opportunity to create viable mixed income housingOffers a rare opportunity to create viable mixed income housing
••Offer educational facilitiesOffer educational facilities
••Opportunities to improve the educational infrastructureOpportunities to improve the educational infrastructure



Development StrategiesDevelopment Strategies

StrengthsStrengths
••New public safety complexNew public safety complex
••New investment in Best WesternNew investment in Best Western
••Existing activities at Plaza Hotel, Existing activities at Plaza Hotel, 
Travelers, and Bank of America Travelers, and Bank of America 
process centers and other usersprocess centers and other users
••Existence of Rensselaer graduate Existence of Rensselaer graduate 
schoolschool
••Availability of vacant landAvailability of vacant land
••Amount of city owned landAmount of city owned land
••Proximity to downtownProximity to downtown
••Existing street and transportation Existing street and transportation 
infrastructureinfrastructure
••Immediate access to interstatesImmediate access to interstates
••Potential function as a  link between Potential function as a  link between 
existing neighborhoods and existing neighborhoods and 
downtowndowntown

North ParkNorth Park

ChallengesChallenges
••Perception of areas as a noPerception of areas as a no--manman’’ss
landland
••Proximity to neighborhoods with Proximity to neighborhoods with 
high concentration of poverty and high concentration of poverty and 
crimecrime
••Lack of any activity anchorLack of any activity anchor
••Psychological and physical barrier Psychological and physical barrier 
from downtownfrom downtown
••Unattractiveness of vacant propertyUnattractiveness of vacant property
••Historic reputation as a failed Historic reputation as a failed 
development opportunitydevelopment opportunity
••Noise from adjacent freewaysNoise from adjacent freeways
••Barrier to river parkBarrier to river park



Development StrategiesDevelopment Strategies



Development StrategiesDevelopment Strategies

ObjectivesObjectives
••Create a new identity for the areaCreate a new identity for the area
••Use intended $70 million investment in the public safety complexUse intended $70 million investment in the public safety complex as a catalyst as a catalyst 
for the area through intentional public area designfor the area through intentional public area design
••Create a striking gateway to the area through construction of a Create a striking gateway to the area through construction of a transportationtransportation
circle at the 6 points intersectioncircle at the 6 points intersection
••Preserve existing historic buildingsPreserve existing historic buildings
••Remove existing nonRemove existing non--historic eyesoreshistoric eyesores
••Create a more inviting connection to the riverCreate a more inviting connection to the river
••In the short term, maintain current land use and activities betwIn the short term, maintain current land use and activities between Windsor een Windsor 
and Iand I--9191
••Reinforce gateway entrance from the downtownReinforce gateway entrance from the downtown

North ParkNorth Park



Development StrategiesDevelopment Strategies

Action AgendaAction Agenda
••Convene a meeting of the interested stakeholders in the area.Convene a meeting of the interested stakeholders in the area.
••The steering committee will arrive at a set of design standards The steering committee will arrive at a set of design standards and a and a 
provisional land use planprovisional land use plan
••These plans will be used to identify and quantify available poteThese plans will be used to identify and quantify available potential subsidies ntial subsidies 
for development.for development.
••These plans will serve as the basis for develop solicitation.These plans will serve as the basis for develop solicitation.

North ParkNorth Park



Development StrategiesDevelopment Strategies

The Next StepsThe Next Steps
••Form the neighborhood based steering committee which:Form the neighborhood based steering committee which:

••Establish a shared set of goals and objectives for the Establish a shared set of goals and objectives for the 
neighborhood.neighborhood.
••Determine desirable land usesDetermine desirable land uses
••Establish a set of design standardsEstablish a set of design standards
••Generate a set of neighborhood based plans to serve as a Generate a set of neighborhood based plans to serve as a 
blueprintblueprint

Each of these three neighborhoods has their unique Each of these three neighborhoods has their unique 
characteristics, but all three of them will benefit from the characteristics, but all three of them will benefit from the 
focus and energy that only a local group of stakeholders can focus and energy that only a local group of stakeholders can 
bring to their situation.  For this reason, the Panel is bring to their situation.  For this reason, the Panel is 
recommending the formation of Steering Committees made recommending the formation of Steering Committees made 
up of people and institutions from those neighborhoods.up of people and institutions from those neighborhoods.



Development StrategiesDevelopment Strategies



Planning and DesignPlanning and Design

Andrew IrvineAndrew Irvine
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Building on HartfordBuilding on Hartford’’s Strengths:s Strengths:

Planning and DesignPlanning and Design



The Challenges:The Challenges:

Planning and DesignPlanning and Design



Recent successes:Recent successes:

Planning and DesignPlanning and Design



The Opportunity:The Opportunity:

Planning and DesignPlanning and Design



Connecting Hartford:Connecting Hartford:

Planning and DesignPlanning and Design



Building Upon the CityBuilding Upon the City’’s Structure:s Structure:

Planning and DesignPlanning and Design



Why Not?:Why Not?:
The time is right to develop a collective vision for the city; tThe time is right to develop a collective vision for the city; to create a o create a 
dynamic, attractive and livable downtown community that accuratedynamic, attractive and livable downtown community that accuratelyly
reflects the beauty and values of the broader Hartford metropolireflects the beauty and values of the broader Hartford metropolitantan
area.area.

We see an opportunity to create a blended mix of land uses, We see an opportunity to create a blended mix of land uses, 
employment, recreation and living opportunities to accommodate aemployment, recreation and living opportunities to accommodate andnd
celebrate the diverse population of the city, in a manner that rcelebrate the diverse population of the city, in a manner that reflects its eflects its 
rich cultural heritage.  We see this a long term vision, one tharich cultural heritage.  We see this a long term vision, one that will be t will be 
crafted over many years.crafted over many years.

Planning and DesignPlanning and Design



Our Vision:Our Vision:

Planning and DesignPlanning and Design



Asylum HillAsylum Hill

Planning and DesignPlanning and Design



Asylum HillAsylum Hill

Planning and DesignPlanning and Design



Downtown WestDowntown West

Planning and DesignPlanning and Design



North ParkNorth Park

Planning and DesignPlanning and Design



North ParkNorth Park

Planning and DesignPlanning and Design



North ParkNorth Park

Planning and DesignPlanning and Design



North ParkNorth Park

Planning and DesignPlanning and Design



North ParkNorth Park

Planning and DesignPlanning and Design



Zoning Recommendations and Design Guidelines:Zoning Recommendations and Design Guidelines:

Form Based and Performance Based ZoningForm Based and Performance Based Zoning
New Zoning or Zoning OverlayNew Zoning or Zoning Overlay
Redevelopment PlanRedevelopment Plan
Comprehensive Design GuidelinesComprehensive Design Guidelines
•• Specific building massing for each parcelSpecific building massing for each parcel
•• Mandated locations for ground level retailMandated locations for ground level retail
•• Location of building services and entrancesLocation of building services and entrances
•• Robust landscaping and street tree plantingRobust landscaping and street tree planting
•• Signage controlsSignage controls
Village DistrictVillage District

Planning and DesignPlanning and Design



ImplementationImplementation

Glenda HoodGlenda Hood
President, Hood Partners LLCPresident, Hood Partners LLC

Tom CoxTom Cox



VisionVision
�� Gem of the regionGem of the region
�� Capital CityCapital City
�� DiverseDiverse
�� LivableLivable
�� SafeSafe
�� Heart of employmentHeart of employment
�� Downtown  =  THE NEIGHBORHOOD THAT BELONGS TO Downtown  =  THE NEIGHBORHOOD THAT BELONGS TO 

EVERYONEEVERYONE



LeadershipLeadership

�� Commission and Steering CommitteesCommission and Steering Committees

�� Commission responsibilitiesCommission responsibilities
11 –– development of area master plandevelopment of area master plan
22 –– marketing visionmarketing vision
33 –– assemblage of landassemblage of land
44 –– management of development processmanagement of development process
55 –– identification of investment capitalidentification of investment capital
66 –– establishment of design standardsestablishment of design standards
77 –– coordination of public outreach process and coordination of public outreach process and 

communication with all publicscommunication with all publics
88 –– acting as developer of last resortacting as developer of last resort
99 –– working with City to establish TIF districtworking with City to establish TIF district

1010 –– staffing steering committeesstaffing steering committees



Commission Representatives (9)Commission Representatives (9)
�� Governor or Cabinet memberGovernor or Cabinet member
�� Mayor or City directorMayor or City director
�� The Hartford senior level executiveThe Hartford senior level executive
�� The Aetna senior level executiveThe Aetna senior level executive
�� Business owner from the study areaBusiness owner from the study area
�� Chair MetroHartford AllianceChair MetroHartford Alliance
�� Chair Capital Region Council of Governments/Metropolitan Chair Capital Region Council of Governments/Metropolitan 

Planning OrganizationPlanning Organization
�� Urban LeagueUrban League
�� Hartford Community FoundationHartford Community Foundation



Steering CommitteesSteering Committees’’ ResponsibilitiesResponsibilities
�� Serving as advisors to CommissionServing as advisors to Commission

�� Determining desirable uses Determining desirable uses 

�� Recommending design standardsRecommending design standards

�� Coordinating implementationCoordinating implementation



LeadershipLeadership
�� Business Improvement District (BID)Business Improvement District (BID)

�� Capital Region Council of Governments Capital Region Council of Governments 
(CRCOG)/Metropolitan Planning Organization(CRCOG)/Metropolitan Planning Organization

�� PartnershipsPartnerships



Resources: LocalResources: Local
�� TIFTIF
�� GO BondGO Bond
�� FoundationsFoundations
�� CDBGCDBG
�� Parking AuthorityParking Authority
�� IncubatorIncubator
�� Eminent DomainEminent Domain
�� MPOMPO



Resources: StateResources: State
�� Industrial Revenue BondsIndustrial Revenue Bonds

�� State OfficesState Offices

�� Tax RebatesTax Rebates



Resources: FederalResources: Federal
�� LowLow--income Housing Tax Creditincome Housing Tax Credit

�� Environment Tax Credit (LEED)Environment Tax Credit (LEED)

�� New Market Tax CreditsNew Market Tax Credits

�� Federal EarmarksFederal Earmarks



Thank you for this opportunity.Thank you for this opportunity.


